
What are the different markets for storytellers and artists? Where should your focus be as a 
working artist?
What phrase gets your envelopes opened? What do more than 50% of your clients look for-
ward to doing each day? What are the three circles of "Outside In" artistry? How do you avoid 
the big three artist traps of narcissism, irrelevance and intimidation? How can you protect 
your income? The difference between the client funnel and client bucket? What is the one 
must do thing you need to do  before you'll succeed? What your friends won't tell you about 
your storytelling? What must you always be ready to do?  Where are you probably wasting 
marketing potential? What is your real business? Why you need to be honest with yourself? 
What must your CD include? What one thing must you do to your mailing list? Why your 
"cheap fees" are killing you and your art form? How should you dress as an artist? Why should 
you not worry about gate-keepers? How can $6 a year bring you $100's? What should be in 
your marketing kit? What taxes do you have to pay? Why must you always have a micro-
phone? What your press release must include? What's the difference between exposure and 
being exposed? How to say no to charities and still be a nice person? What battles do you 
choose? Why your emotions might not be helping you? Are you an owner or a CEO and what 
difference will it make? What are the different markets for storytellers and artists? Where 
should your focus be as a working artist? What phrase gets your envelopes opened? What do 
more than 50% of your clients look forward to doing each day? What are the three circles of 
"Outside In" artistry? How do you avoid the big three artist traps of narcissism, irrelevance 
and intimidation? How can you protect your income? The difference between the client 
funnel and client bucket? What is the one must do thing you need to do  before you'll suc-
ceed? What your friends won't tell you about your storytelling? What must you always be 
ready to do?  Where are you probably wasting marketing potential? What is your real busi-
ness?  Why you need to be honest with yourself? What must your CD include? What one thing 
must you do to your mailing list? Why your "cheap fees" are killing you and your art form? 
How should you dress as an artist? Why should you not worry about gate-keepers? How can 
$6 a year bring you $100's? What should be in your marketing kit? What taxes do you have to 
pay? Why must you always have a microphone? What your press release must include? 
What's the difference between exposure and being exposed? How to say no to charities 
and still be a nice person? What battles do you choose? Why your emotions m i g h t 
not be helping you? Are you an owner or a CEO and what differ- e n c e 
will it makeWhat are the different markets for storytellers and art- i s t s ? 
Where should your focus be as a working artist? What phrase gets 
your envelopes opened? W more than 50% of your clients look for-
ward to doing each day? What are the three circles of "Outside In" 
artistry? How do you avoid the big three artist traps of narcissism, i r r e l -
evance and intimidation? How can you protect your income? The dif-
ference between the client funnel and client bucket? What is the one must do t h i n g 
you need to do  before you'll succeed? What your friends won't tell you about your sto-
rytelling? What must you always be ready to do? Where are you probably wasting marketing 

Artist-View Marketing Training Event for Working Artists or Those Who Want to Be

No Shiny Poofy! You could learn everything we know about making it as a working artist.   
                       Attention! Only 20 students total so you need to act right now. 

          Enroll now & come to Arizona for the “Outside In Storytelling Boot Camp.” Learn the 
secrets, tips and tricks to being successful as a working full- or part-time storyteller (or any 
other type of performing artist & public speaker). Presented by working artists without that 
shiny-poofy, touchy-feely language about changing the world. That’s for later. First, be an 
audience-centered performer.  THEN- Get your marketing and finances under control and 
succeed in the business of being an artist!  Attend the intensive, focused, three-day 
“Outside In Storytelling Boot Camp” in Phoenix, Arizona, sponsored by Storyteller.net. 
                
                                                                

             Leadership:  
             Presented by Sean Buvala, the
               director of Storyteller.net, 
               with more than two decades of
               national experience as a       
w            working artist. Every OISBC 
usua         usually features a special guest              
               artist as well. You will hear 
from both these pros at the August event!

  www.outsideinstorytelling.com 

  Save 20% more   
   with this online   
    coupon code:

      dryheat

Go. Register Now.

 small group!

            How’s That Whole 
“Starving Artist” Thing Working Out?
                    Need Some Help Marketing Yourself?
                                                      

              The Outside In Storytelling Boot Camp  August 15-17, 2008
            The Artist-View Marketing Training Event for Working Artists or Those Who Want to Be

Next Session:

August 15-17, 2008
Friday Dinner through Sunday Lunch. 

$595 per person includes
supplies, most meals, audio files, follow-up call, 

pre-event audio CD and other surprises 

SAVE
NOW!

All performing artists 

of any art form welcome! 

“Definitely Attend.” -Khabir, Indiana

“Absolutely worth the time and money.  Easy to understand.  Practical Knowledge.”-Cyndy, California

Others Say: 

“Lots of pertinent information presented by an experi-

enced leadership team who understands the nuts and 

bolts of making the marketing portion of the artistry 

simple enough for anyone to understand.”

                      
                      

                - Priscilla,  North Carolina

“I think my mind set has been permanently altered by this 

event. The breadth and depth of your knowledge and your 

passion to share it are simultaneously humbling and 

inspiring.”                      
                      

    -Liz, Arizona


